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Tata Motors urges the Indian youth to be ‘Atmanirbhar’ with its new Ace Gold TVC
The campaign focusses on the growth of the youth of the country and promotes self-reliance and hard work

Mumbai, 10 June, 2021: Tata Motors, India’s largest commercial vehicle manufacturer, launched its latest Ace Gold TVC
paying tribute to India’s business owners and showcasing the opportunities for the youth of India in the last-mile delivery
segment. The campaign embodies Ace’s spirit of self-employment and entrepreneurship with an inspiring message of
taking charge of one’s future. The campaign features Bollywood actor and Tata Motors’ commercial vehicle segment
brand ambassador, Akshay Kumar and banks on ‘Aatmanirbharta’ sentiment.

Building on the brand proposition of “Kamyabi, Kal, Aaj Aur Kal”, the film is set against the backdrop of a difficult
economic situation and growing unemployment among the youth further encouraging the youngsters of India to work hard
and look for opportunities as entrepreneurs. Establishing Ace Gold as the first step in the journey to success, the film
features young and prosperous logistics business owner, Vijay, who traces his success back to his first Ace Gold. He
passes on a stirring message to the new generation, who are underqualified in a highly competitive corporate environment
and feel left behind. The film ends with Vijay attributing his accomplishments to Tata Ace Gold, a reliable partner in his
journey.

Conceptualised and developed by Rediffusion, the campaign was rolled out today across multiple channels as various
digital platforms. It's an extension of the brand’s philosophy, focused on showcasing the youth of India as change-makers
and architects in India — economically and socially.

Tata Ace has earned the reputation of an iconic vehicle since its launch in 2005, where it pioneered the small commercial
vehicle (SCV) category in the country. The company recognised their SCV customers’ aspirations to become their own
bosses and engineered Ace Gold to become the ‘Entrepreneurship Vehicle. Since its inception, Tata Ace has been the
trusted partner of more than 23 lakh entrepreneurs and is the single largest commercial vehicle brand in the country.

Speaking on the launch, Mr. Rajesh Kaul, Vice President, Sales & Marketing, Commercial Vehicle Business Unit,
Tata Motors, said, “Tata Motors has always played an active role in supporting its customers’ business growth and their
aspirations. The Ace product line has always embodied the spirit of entrepreneurship and atmanirbharta, having created
over 23 lakh entrepreneurs across the years. With Ace Gold, India’s future entrepreneurs are given an affordable means
to begin their self-employment journey and help create a successful livelihood for themselves. The campaign intends to
and encourages financial independence in the country’s youth by showing continuity and triumph over arduous days. We
hope our campaign becomes the catalyst for many budding entrepreneurs, inspiring them to overcome difficulties and
drive towards success”.

Tata Ace comes with the petrol, diesel, and CNG variants with the advanced BS6 technology, which continues to offer a
superior value proposition to customers. Tata Ace Gold is engineered with the 'Power of 6’ philosophy, that promises
superior profitability, vehicle performance, driving comfort, convenience, and connectivity, along with safety — all with a
lower total cost of ownership (TCO) making it the obvious choice for consumers. Additionally, being a Tata Motors vehicle
the company’s various vehicle care programs, fleet management solutions, annual maintenance packages, and resale for
commercial vehicles under the Sampoorna Seva 2.0 initiative are extended to Ace Gold. Furthermore, the company also
offers Tata Alert offering 24x7 roadside assistance for all vehicles under warranty, Tata Kavach ensures that all accidental
vehicles insured under Tata Motors Insurance are repaired within 15 days, and a service turnaround time guarantee under
Tata Zippy to ensure maximum uptime.

Link to the Ace Gold TVC - https://www.youtube.com/watch?v=hYytadoBPwo

About Tata Motors

Tata Motors Limited (NYSE: TTM; BSE: 500570 and 570001; NSE: TATAMOTORS and TATAMTRDVR), a USD 35 billion
organization, is a leading global automobile manufacturer of cars, utility vehicles, pick-ups, trucks and buses. Part of the USD 113
billion Tata group, Tata Motors is India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility
solutions. It has operations in India, the UK, South Korea, Thailand, South Africa, and Indonesia through a strong global network of 103
subsidiaries, 10 associate companies, 3 joint ventures and 2 joint operations as on March 31, 2020.
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With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors is India’s market
leader in commercial vehicles and amongst the top four in the passenger vehicles market. With ‘Connecting Aspirations’ at the core of
its brand promise, the company’s innovation efforts are focused to develop pioneering technologies that are sustainable as well as
suited to evolving aspirations of the market and the customers. Tata Motors strives to bring new products that fire the imagination of
GenNext customers, fueled by state of the art design and R&D centers located in India, UK, US, Italy and South Korea. Internationally,

Tata commercial and passenger vehicles are marketed in countries, spread across Africa, the Middle East, South Asia, South East
Asia, South America, Australia, CIS, and Russia.
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